


@tfl.gov.uk>; @tfl.gov.uk>; 
@tfl.gov.uk>

Subject: RE: COPY - Scientology - for comment
 
Hi all,
 
I agree with you both.
 
Thanks,
 

 

From: @tfl.gov.uk> 
Sent: Friday, May 16, 2025 12:10 PM
To: @tube.tfl.gov.uk>; @tfl.gov.uk>;

@tfl.gov.uk>; @tfl.gov.uk>;
@tfl.gov.uk>; @tfl.gov.uk>; 

@tfl.gov.uk>; @tfl.gov.uk>
Subject: RE: COPY - Scientology - for comment
 
Hi 
 
The adverts are the same as what previously ran with us. I think they are ok to run.

Thanks

 

From: @tube.tfl.gov.uk> 
Sent: Thursday, May 15, 2025 8:53 AM
To: @tfl.gov.uk>; @tfl.gov.uk>; 

@tfl.gov.uk>; @tfl.gov.uk>;
@tfl.gov.uk>; @tfl.gov.uk>; 

@tfl.gov.uk>; @tfl.gov.uk>
Subject: COPY - Scientology - for comment
 
Hi All
 
Please find attached a CAF from Global for Scientology
 
Please can you let me know your comments
 
Thanks
 

Contract Manager - Advertising | Commercial Media
Mobile:
8th floor, 5 Endeavour Square
Stratford London, E20 1JN
Email: @tube.tfl.gov.uk







 
 
 
Global is the trading name for Global Media & Entertainment Limited and associated companies.
You can contact us at 30 Leicester Square, London, WC2H 7LA, Tel: 020 7766 6000, Email:
info@global.com or, for further information about our companies and brands, please go to
www.global.com. This email is confidential. If it has been sent to you in error, please notify the
sender and delete the email and any attachments; please do not copy, disclose or use in any way
this email or its contents.
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COPY APPROVAL 

REFERRAL REQUIREMENTS 

Media partner must refer all copy to TfL that includes references/images of the following: 

• Weapons, (guns, knives, swords etc) 

• Immediate violence shown towards those in the advert 

• Nudity, (men and women, both lingerie and swimwear) 

• Potential body image issues eg ads featuring unreasonable images of men and women eg too 

thin, overly sexualised. Also ads featuring products such as Cosmetic Surgery, hair restoration 

treatments, food and protein supplements 

• Religious references, (crucifix, possessions, quotations etc) 

• Political, (political causes, lobbying etc) 

• Gambling 

• Potential offensive cultural symbols (example a swastika) 

• Short Term lettings 

• Poor Human rights countries 

• Electric Scooters 

Media partner must refer all copy to TfL that could affect Landlords Interest: 

• Graffiti 

• References to TfL and the Mayor 

• TfL information sourcing 

• Taxi and private hire services and Apps eg Uber 

• Broken Glass 

• Vape Cigarettes 

• Pay day loans 

• Utilising/incorporating customers   

ALL COPY FOR APPROVAL SHOULD BE SUBMITTED TO @tfl.gov.uk 

THIS EMAIL ADDRESS SHOULD ALSO BE USED FOR ANY QUESTIONS RELATING TO COPY 

APPROVAL OR THE TFL ADVERTISING POLICY 

ADVERTISING IS NOT CONSIDER AS APPROVED UNTIL A COMPLETED VERSION OF THIS 

FORM IS RETURNED 

Link to TfL Advertising Policy:  https://content.tfl.gov.uk/tfl-advertising-policy-250219.pdf 

In case of urgency or if you need to discuss items further, please contact: 
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  T:   E: @tube.tfl.gov.uk 

   T:   E: @Tfl.gov.uk 





 
Global is the trading name for Global Media & Entertainment Limited and associated companies.
You can contact us at 30 Leicester Square, London, WC2H 7LA, Tel: 020 7766 6000, Email:
info@global.com or, for further information about our companies and brands, please go to
www.global.com. This email is confidential. If it has been sent to you in error, please notify the
sender and delete the email and any attachments; please do not copy, disclose or use in any way
this email or its contents.
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COPY APPROVAL FORM 

Copy will be assessed in line with TfL’s Advertising Policy. 

All advertisements appearing on TfL’s services must be in accordance with this policy. 

ALL FIELDS MUST BE COMPLETE - GREY FIELDS TO BE COMPLETED BY TFL 

1: Campaign Details  (to include advertiser, number and site types, start and finish dates, 
revenue):   

Client: Scientology 

Campaign ‘live’ dates: 13th January 2025 – 9th February 2025 

Printing deadline date: 30th December 2024 
 

Sites: 3x 48 Sheet 

2: Date First Submitted and subsequent submissions: 
 
24th December 2024 
 

3. Reasons for Referral to TfL (description and clause reference): 
 
The creative contains reference to religion. 
 

2.3 (q) 

 

4. HFSS Considerations. 
 
n/a 
 

If No:  Insert reason why CAP advice not required 
Merry Christmas Eve to you ! 

Thank you for your enquiry to Copy Advice. 

Please note that in issues of potential harm and offence, it is impossible to predict all bases 

on which someone might complain about an ad and it is therefore important for the enquirer to 

provide us with any relevant contextual information that might otherwise fall outside of the 

team’s general knowledge, in order to offer an informed view. 

Notwithstanding any additional information, I write to confirm that the advertising copy you 

submitted seems to comply with the UK Code of Non-broadcast Advertising and Direct & 

Promotional Marketing (the CAP Code). We have looked at this copy in light of existing ASA 
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10: Creative:  Include all creatives – Please see below 

 
 

 
 



 

            Commercial Advertising – Copy Approval Form                
 

 
 

 
 

 
 
 
 
 
 
    
 

 

 

 



 

            Commercial Advertising – Copy Approval Form                
 

 
 

COPY APPROVAL 

REFERRAL REQUIREMENTS 

Media partner must refer all copy to TfL that includes references/images of the following: 

• Weapons, (guns, knives, swords etc) 

• Immediate violence shown towards those in the advert 

• Nudity, (men and women, both lingerie and swimwear) 

• Potential body image issues eg ads featuring unreasonable images of men and women eg too 

thin, overly sexualised. Also ads featuring products such as Cosmetic Surgery, hair restoration 

treatments, food and protein supplements 

• Religious references, (crucifix, possessions, quotations etc) 

• Political, (political causes, lobbying etc) 

• Gambling 

• Potential offensive cultural symbols (example a swastika) 

• Short Term lettings 

• Poor Human rights countries 

• Electric Scooters 

Media partner must refer all copy to TfL that could affect Landlords Interest: 

• Graffiti 

• References to TfL and the Mayor 

• TfL information sourcing 

• Taxi and private hire services and Apps eg Uber 

• Broken Glass 

• Vape Cigarettes 

• Pay day loans 

• Utilising/incorporating customers   

ALL COPY FOR APPROVAL SHOULD BE SUBMITTED TO @tfl.gov.uk 

THIS EMAIL ADDRESS SHOULD ALSO BE USED FOR ANY QUESTIONS RELATING TO COPY 

APPROVAL OR THE TFL ADVERTISING POLICY 

ADVERTISING IS NOT CONSIDER AS APPROVED UNTIL A COMPLETED VERSION OF THIS 

FORM IS RETURNED 

Link to TfL Advertising Policy:  http://content.tfl.gov.uk/advertising-policy-july-2016.pdf 

In case of urgency or if you need to discuss items further, please contact: 
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  T:   E: @tube.tfl.gov.uk 

   T:   E: @Tfl.gov.uk 




